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VOOMA WEEKEND
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VOOMA WEEKEND RADIO AD’S
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SOCIAL MEDIA
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TIK TOK
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PR INTERVIEWS

Newsroom Afrika ENCA SABC News



© Joe Public United 2021

CAMPAIGN 
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RADIO
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URGENT ANNOUNCEMENT RADIO AD
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DJ CONVERSATIONS
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TV



© Joe Public United 2020

HIGHER ORDER
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HIGHER ORDER TVC - 90”
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HIGHER ORDER TVC - 20”
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INFLUENCERS
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INFLUENCER TVC’s
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INFLUENCER TVC’s
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MEDICAL EXPERTS TVC
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SOCIAL MEDIA
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SOCIAL MEDIA POSTS
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SOCIAL MEDIA 

Higher Order TV FB Post

Tactical Instagram stories with engagement tactics
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SOCIAL MEDIA STORIES
Tactical Instagram stories with engagement tactics



© Joe Public United 2020

SOCIAL MEDIA STORIES
Supporting PR
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SOCIAL MEDIA

Twitter - Polls
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SOCIAL MEDIA
Twitter - Community conversation intercepts and PR Engagement 
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SOCIAL MEDIA TikTok Content Creators – Pro Vaccine
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SOCIAL MEDIA - DJ POSTS

DJ Brian Rikhotso - Munghana FM DJ Seipati Seoke - Lesedi FM
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SOCIAL MEDIA – KEY OPINION LEADERS PODCASTS

Graeme - Author, Futurist, Strategy Consultant
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SOCIAL MEDIA – KEY OPINION LEADERS PODCASTS

Songezo - Author, Speaker
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ACTIVATIONS
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ROUTE PLANNERS
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ROUTE PLANNERS
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ROUTE PLANNERS
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ROUTE PLANNERS
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CAMPAIGN 
IMPACT TO DATE



DIGITAL STATS - 23 September – 24 October

Facts & Stats
• Total Impressions : 33 million
• Total Reach : 12.4million
• This means that 12.4 million people have seen a fact or stat post 2.6 times.
• Total clicks to Vaccination Site page : 112 000

Twitter
• Retweets : 231
• Follows : 141

Vooma Weekend
• 3 days
• Total Impressions : 10.1 million
• Total Reach : 7.5 million people
• This means that 7.5 million people saw a Vooma communication 1.3 times.
• Total clicks to Vaccination Site page : 30 000



TV STATS - 23 September – 24 October
Solidarity Fund Higher Purpose TV :
• Campaign Date : 8th of October – 3rd of December
• Data available: 8 October – 19 October
• Duration : 90”, 60”, 45”, 20”
• Reach% : 58%
• Frequency :7.6

Medical Expert TV :
• Campaign Date : 08 Oct- 03 Dec 2021
• Data available: 8 October – 19 October
• Duration : 180”, 45”
• Reach % :37%
• Frequency : 3.2

Influencer Content Pieces TV
• Campaign Date : 24 Sep – Oct 10

Duration : 45”
Reach % : 60%
Frequency :12.1
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The Campaign has been presented to the below Stakeholders:

• B4SA
• NDoH
• SF Board
• NCP
• RCC
• Religious Leaders
• Behaviour MAC
•Communication Command Centre
• GCIS - Radios ad’s, Influencer TVC’s and Medical Experts Videos 
shared
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FLIGHT PLAN
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CAMPAIGN 
ELEMENTS
STILL TO GO LIVE



• Radio DJ Conversations x 5 more
• Radio CTA Promos
• Radio Listener Voice notes - why they getting vaccinated
• TikTok Challenge
• Higher Order TVC’s (90”, 60”, 45” and 5 x 20”)
• 2 x 45” Medical Expert Videos on TV and Social Media
• Digital Billboards
• Taxi Rank and Bus Station TV
• Taxi TV



Joe Public United Building
Nicol Main Office Park
2 Bruton Road
Bryanston

+27 (0)10 591 7770
joepublic.co.za

Thank you

mailto:info@joepublic.co.za

