FInding the Whye

Mosala Phillips, CMO Old Mutual



my HEART has ears

Sweet spot is when your Brand
purpose meets the heart’s need




Anti-Vaxxer

Long Covid Survivor

Covid Survivor and
Fully vaxxed

Joy of the family, and
we need to create a
better ftomorrow for him



The Social call
IS clear, The
Business Why<

« Market Size Growth

« Share Growth

« Customer Growth

« Retention

« Reputation

« Stakeholder Partnership




Be Authentic To Your Brand
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s a collective effort
from all Brand Builders




Maybe my efforts
can convince your
loved one, and
your efforts can
convince my Dad



